
              
 

Professional Training Program 
For Executives BATCH 2 

In Business Intelligence & Research 
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1. Marketing Courses 
+ Managerial Psychology    + Modern IMC & CRM 
+ Consumer Behavior                                                 + Brand Management 
+ Strategic Marketing 

 

2. Quantitative & Qualitative Courses 
+ Quantitative Research Methodology  + Qualitative Research Methodology 

+ Multivariate Analysis for Marketing Research        + Data Mining for Business Intelligence 
+ Modulator & Focus Group Practices  + Interpretative Research in Marketing 
 

3. Business Intelligence & Research Courses 
+ Marketing Segmentation & Research  + Customer Satisfaction Research 

+ Brand Research     + IMC Research    

+ U&A Research     + Research Proposal & Writing   ������� 
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