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GEN Z AND GEN ALPHA ARE
PHYGITAL NATIVES

Connect continuousty througl
mulliple screens, even in social
situations

UPDATE MARKETING 6 0

In the world of Meta marketing, it's essential to
understand the linkage of consumer behavior

across both physical and digital realms. ' EF.H 7 M[l EEN ALFHﬁ
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Communication to the selected targets is not
just multi-channels such as online or offline, or
omni channels that integrate online and offline
activities. Still, in the era of Marketing 6.0, it's

about Immersive marketing. This requires Understand the value of Al for Comlortable with immersive
R . contextual and personalized environments and virtual

creating experiences that are memorable and experiences communilies
evoke feelings about various media and sales
channels, both online and offline, through the
use of various technologies such as IoT (Internet PHYGITAL NATIVES
of Things), Al (Artificial Intelligence), interactive
tools, AR (Augmented Reality), VR (Virtual

Reality), and Blockchain.

In Marketing 6.0, it focuses on
marketing to the Generation Z and
Generation Alpha groups, which were
born between 1990 and 2010. This era is
META IS THE NEXT STAGE OF OMNI characterized by the widespread use of
the internet, fast wifi speeds, and Web
3.0, enabling the integration of various
technologies. The Gen Z and Gen Alpha
groups are known as "Phygital Natives”
as they require experiences both in
digital and physical realms.

Research by McKinsey shows that these
groups are significant in online
purchasing but also favor offline
shopping experiences. Moreover, they
are more mature than their age due to
their exposure to various media and

content since childhood. They are
called KGOY (Kids Getting Older

Younger),




Brands need to offer
authenticity and
innovative dimensions to enhance

KGOY’s experiences.

Additionally, understanding their
seamless integration of technology
usage, both online and offline
behaviors, is crucial for creatin
memorable experiences.
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STRATEGIES =B
DECISION-MAKING =
OPPORTUNITIES:

MICRO-MOMENTS

Strategies for Immersive Marketing aim to embed the
brand into the hearts of the target audience. stmuiates IMMERSIVE requires active
the five senses participaton
. . . EXPERIENCE
This involves understanding technology usage, creating
seamless experiences, and generating impactful and
positive experiences in multiple sensory dimensions.
Strategies may include: Multi-sensory Experiences: STORYTELLING
. : . EXPERIENCE EXPERIENCE
Creating experiences that appeal to multiple senses,
such as sight, sound, touch, taste, and smell. builds cohesive minimizes

narrative aistrachions

MULTISENSORY PARTICIPATIVE
EXPERIENCE EXPERIENCE

Spatial Involvement: Crafting marketing campaigns that invite active participation and
engagement in physical and digital spaces. Metaverse Marketing: Utilizing platforms like the
metaverse to create immersive experiences, possibly through Short-form videos, infographics,
and easily understandable content to capture attention and drive immediate purchases.
E-commerce Integration: Seamlessly integrating e-commerce platforms and social commerce,
offering catalogs and streamlined payment systems, and incorporating conversational or live
stream commerce for real-time interaction and connection.

Multisensory Marketing: Engaging all five senses—sight, taste, smell, touch, and sound—
interactive experiences, participative involvement, frictionless interactions, and storytelling to
create memorable brand and product narratives.

By employing these strategies, brands can leave a lasting impression, enhance recall, and
provide exceptional experiences for their target audience.




